Graphic Communication Summer Work
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If you need access to computers you can use the computers in my room by emailing me jbrowning8nrp@nsix.org.uk or
arrange to use the study centre by emailing Sabrina swoodhouse4arb@nsix.org.uk
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A level Graphic Communication

The first Design Brief you will work on in September of year 12 is the following:

Magazine Project: Design the artwork for a specialist magazine cover of your choice, two double page spreads to go inside the magazine and a magazine logo.
You are to choose a theme and name for the magazine.

Summer Tasks: Work to be completed on Google slides. This work will form the initial research for your first year 12 project.

Task 1: Research magazines and double page spreads and present interesting examples as a moodboard. Try searching - special interest magazines, hobby
magazines, themed magazines — sport, food, motor cross, cars etc.

Task 2: Explain which examples you find interesting and why in terms of their; imagery, typography, composition and colour.
Task 3: Create a written and visual mind map that explores ideas for the magazine cover you will create investigating the following —

Possible themes — sport, adventure, nature, wildlife, space, skateboarding, biking, fashion, food, coast, architecture, cities/countries etc.
Potential Photoshoot ideas

Potential magazine names

Names and examples of artists/designers whose work links to your theme (include a web link). Websites to use — behance.net, booooooom.com,
thisiscolossal.com, art2day.co.uk, illustration.com,, itsnicethat.com
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Task 4: Create an inspiration moodboard of images that explore the theme you have decided on.
» Explain which images inspire you and why?

Task 5: Complete a photoshoot that explores the theme you have chosen. This may involve you going to a specialist location e.g. beach, woods, skate park or
asking someone to model for you.
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In a stunning cinematic feat, the much-anticipated The Amazing Spider-Man 3 swings into
theaters,leaving audiences breathless with ifs epic clash between the iconic web-linger and
a formidable lineup of villains. Directed by Jack Hardy, this film redefines the superhero
genre with its unparalleled action and gripping storyline.

Spider-Man, portrayed with unmatched charisma by Andrew Garfield faces his biggest
challenge yet os he confronts o menacing olliance of adversaries. Leading the pack s the
diabolical Dr. Otto Octavius, oka Doc Ock, whose mechanical tentacles and genius intellect
moke hif a formidable foe. Alongside him are the spine<hilling Scream, the watery menace
Hydro-Man, the elecirifying Electro, and the cunning Hobgoblin. Together, they create o
tophony of chaos in New York City, testing Spider-Man's abilities and determination like
never before.

The film seamlessly weaves together the intricate backstories of
each villain, giving the audience a glimpse into their motivations
and desires. Doc Ock, driven by o thirst for power ond revenge,
orchestrates the group, while Scream, with her symbioic powers,
adds a terrifying supernatural element to the mix. Hydro-Man’s
control over water and Eleciro’s electrifying prowess pose o
challenge to Spider-Man’s agility, while the Hobgablin’s strategic
cunning keeps the hero on his toes.

What sets The Amazing Spider-Man 3 apart is ifs breathtaking acfion sequences. From high-flying acrébatics o
intense hand-to-hand combat, the film showcases Spider-Man’s agility and resourcefulness. Thewisugl effects &%
are nothing short of spectacular, immersing the audience in a world where reality and fantasy (nllLdg

Amidst the chaos, the film also delves into Spider-Man’s personal struggles. His relationships withMary Jane
Watson and Aunt May are tested as he grapples with the immense responsibility of protecting the city he
loves. The emotional depth adds a layer of authenticity fo the character, making the audience root for Sgidér-
Man ot just as a superhero, but os a elatable human being.

The Amozing Spider-Mon 3 s not just a movie; i’s an experience. It's o rollen&;me
of emotions, packed with jaw-dropping action, witty humor, and heartwffning moj >

With its stellor cost, compelling storyline, and mind-blowing visuals, this®lm ceme
Spider-Man’s place as one of the greatest superheroes in cinematic histo Dogt s, "+ 2
your chance fo witness the epic showdown between good and evil = it’'s o GnémANGEA, /4
adventure you won't soon forget.

But we must really thank the MClks Spider-
Man No Way Home as the reception to the %
past Spider-Men returning to i@ big screel

just has to be the driving force Tor another®
Garfield led film being green it intg. * 05§
production. As withiout the hoge fésisgence it
love for this incarnafion,of Spidgkwe may
never haveigot fo revbl in the glofys

complefjol .
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ARCHITECTURE AND THE FUTURE FOR THE CITY
In isi que dictum, id hictus e hdmmm&mﬂ:mllmcmimhmm:m
mmmmiwamm-mnxm furpis dui, nec

il erat portiitor tempus. Aliquam eleifend nisl sit amet enim cursus bibendum.
Ewﬁmupmimmm Proin 2 felis vitae ipsum fermantum maximus eu id erat. Quisgue a felis et dui
efficitur porta egestas tincidunt turpis.

mﬂmmmuﬂmmm mhlmsrlm[ham et rizus erat. Nullam aliquet turpis tempar ex
dolor =it amet, isting elit. Vivamus vehicula non eros ut pellentesque. denean
|zareet viverra mml manimus lorem consectetur ullamcorper. In hac habitasse platea dictumst.

WHAT NORWICH DOES DIFFERENT THAN THE REST

Lorem ipsum dolor sit ames, consectetur adipiscing elit Morbi congue, diam eget pellentesque posuere, felis lacus semper nisi, in
pretiurm tortor Boula nec elit. Mauris non nulla at orci moliis porttitor. Curgbitur tristique orci quis ipsum varius volutpat. Nunc
uitrices ultricies ullamcorper. Vestiulum placerat est vitae tortor ullameorper, ut condimentum cem porta. Fusce vitze ante
venenatis. finibus lectus et. suscipit tortor. Curabitur finibus urna in pellentesque tincidunt.

Duis ut guam quis znte moll: Prain rutr ac ligula eui Donec vitae neque tincidunt, commoda
odio in, lobartis turpis. Nulla at pellentesque dui. Vestiuhum ante ipsum primis in faucibus orci uctus et ultrices posuers cubilia
curae; Cras sed lacus vitze magna commada tincifunt. Sed eget libero dolor. In vehicula tortar id metus rhancus, vel fauchus
mauriz congue. Curabitur [orem urna, rutrum vel neque ut, facilisis tempus mazsa. Ut valutpat semper ex, eu bibendum diam
egestas nec.

Phasellus sed orci eget augue tincidunt congue. Nulla i i 2 euismod Nunc eu nisl . leifend diamut,
bandit negue. Maecenas tempus molestie ipsum in aliquam. In tristigue augue maximus pretium luctus. Integer bibendum, leo eu
molestie facilisiz, felis eros pubvinar nullz, non dapibus velit sapien a feliz. Nulla val dui fringilla, fermentum Baero in, consectetur.
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