Year 10 theme 1 topic list for end of year progress exam

" Topic list

. —The dynamic nature of business (Section 1.1.1
° Why new business ideas come about

— revision cards 1-2 and page 2 of knowledge organiser) .

o Changes ln technology .
6 . ‘Changes in what consumers want ) ‘
o  Products and services becoming ‘obsolete. i T

o How business ideas come about:
‘o Original ideas
o) A_dapting‘eg(istlng‘ products/services/ideas

112 = Risk and ‘re'ward l section-‘1.1.2'— Revision cards 1-6 and page 3 of knowledge organiser)

» The |mpact of risk and reward on busmess actrvuty
- o risk: business failure, Fnanaal foss, lack of security -
o reward: business success, prof" it, lndependence d

113 The role of busmess enterprrse lsectlon 1.1. =I5 Revrsron cards i 9 and pages 2-3 of knowledge orgamserl

The role of business enterpnse and the purpose of busrness activity:
e To produce goods or services.: i
° To meet customer needs
" To add. value convenlence, brandlng, qualuty, desugn, umque selllng pomts

The role of entrepreneurshlp
® "An entrepreneur organlses resources, makes business- deasnons, takes risks..

1.2.1 - Customer needs (Section 1.2.1 = ReVisio'n cards 1-2 and page 4 of knowledge organiser)

. Identlfylng and understandrng customer needs
o * what customer needs are: price, quality, choice, convenience
o the |mportance of |dent|fy|ng and understandmg customers generatmg sales, busrness survival.

-1.2.2 - Market research _Sectlon L= Revrsron cards 1-9 and page 5 of knowledge organiser

* The purpose of market research
e To ldentlfy and understand customer needs.
e To identify gaps in the market.
e To reduce risk,
e To.inform busrness demsmns
L} T
Types of market research
e Methods of primary research survey, ‘questionnaire, focus group, observation
® Methods of secondary résearch: Internet, market reports, government reports
e The use of’qualitatlve and quantitative market research data

" The role of social media in collecting market résearch data.

The importance of the reliability of market research data.

How businesses use rnarket segmentation to target customers:

¢ Identifying market segments: location, demographics, lifestyle, income, age



1.3.1- Business aims and objectives Sectlon 1.3.1 -revision cards 1-

What business aims and business obJectlves are.

e Business aims and objectives when starting up: .

o financial aims and objectives: survival, profit, sales, market share, ﬂnaﬁcial:securlty
o non-financial aims and objectives: social objectives, personal satisfaction, challenge, independence-and control. -

Why business aims and objectivés differ between buysiness'e's.

rofi

organiser)

The concept and calculation of:
revenue

fixed and varlable costs”

total costs

profit and loss

Interest

break-even level of output
margin of safety.

000000QO0 ®

Interpretation of break-even diagrams:
the impact of changes in revenue and costs
break-even level of output
margin of safety
. profit and loss.

1.3.3 Cash and cash flow (section 1.3.3 -revision cards 1-14 and page 11 of knowledge organiser)

0000 @

Calculation and interpretatlon of cash-flow forecasts: .
cash inflows

cash outflows,

net cash flow :

opening and closing balances. a R

‘0000 ®

The importance of cash to a business:

to pay suppliers, overheads and employees
to prevent business failure (insolvency)
the difference between cash and profit.

00O e

1 Y10 end of year exam Revision Planning
o~ 2 E
Ho 8y
AN R R
B I | HE| OB
Wic L Buz £ R El:
2 ] i 2 2 dl S H
THEE il £ |k
Eﬂs %sg g-ﬁ é“‘% _ g '
° 3 284 958 5B |5
AE. | "8 3 " &
1813724 X X
25/3/24 : I X
1/4/24 EASER-Pas;IbIe exam practice
8f3/24
15/4/24 " , ! x
2214724, '
20/4/24 |
6/5/24




